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O V E R V I E W :
When the industry giant of Shell Oil located to the 
town of Norco, LA in 1929, it was a big news! During 
this era, the petrochemical industry was just starting 
up. Shell brought jobs, community improvements 
and a sturdy tax base to St. Charles Parish. The Shell 
complex was a community within a community. 
Complete with a swimming pool, baseball diamond 
and recreation hall; families lived on-site and social 
activities revolved around the complex. The town 
of Norco and Shell share a fence row and co-exist as 
neighbors. The 90th year celebration of Shell Norco 
honored the history, the people, and the community 
of both Shell and Norco.

PROJECT:

 Shell Norco: 90th Anniversary Celebration

CRITERIA:

Celebrate with the community of Norco the symbiotic 
relationship Shell has enjoyed for 90+ years.

• Emphasis the connection between the Norco 
community and the Shell facility through use of the 
large expanse of “shared fence line”

• Create an emotional connection through the 
use of historical photos that celebrate both the 
community of Norco and the 90+ year legacy of the 
Shell facility

• Recognize and thank the residents and generations 
of the community of Norco for their continued 
support of the Shell facility

• Culmination of the 90th Anniversary with an Shell 
On-Site and Norco Community Celebration

Shell Norco  |  90th Anniversary Celebration
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CREATIVE:

Concept/Logo Development:

 CREATIVE:

Logo Development:

 Create logo for the 90th 
Anniversary Celebration that 
branded the event in all mediums.
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Pole Banners:

Community:

Banners using vintage photos, the legacy 
of the Shell logo and the 90th Anniversary 
Celebration logo were developed. In the 
town of Norco, the banners were placed on 
three main streets. As an additional thank 
you to the community, Shell repaired and 
installed banner supports as needed on the 
town owned poles. 

In-Plant:

Image banners were temporarily taken down 
and 90th Anniversary Banners installed during 
the three-month window surrounding the event.

Unexpected:
* Celebration banners were so popular with the 

community and employees that they were 
distributed by request following the celebration. 

Creative Journey:

Scrapbooks and boxes of vintage photos, some dating 
as far back as 1929, were respectfully perused and 
replicated.  These photos became the source files 
that visually represented the history of Shell Norco. 
The emotional connection these photos made to the 
community was immediate and  appreciated.
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A total of 24 different banners files were 
produced for the town of Norco and inside the 
fence line of the Shell facility. The total number 
of banners imaged for the celebration was 100+.

B A N N E R S :
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Fence Row Banners:

Because Shell Norco actively shares a fence 
row with their community– another way to 
increase the visibility of the 90th Celebration 
was through fence row banners installed along 
site perimeters. Each banner was 10’ by 5’, and 
138 banners using 12 core designs were placed 
1” apart on chain link fences. Though the use of 
a grid, the banners had a feeling of continuity 
when viewed from a distance. Elements of the 
fence row banners were the legacy of the Shell 
logo, key words that described the Shell brand 
in Norco and the celebration logo. Over 1,380 
feet of fence row was blanketed. 

Creative Journey:

Visually Speaking had boots on the ground 
and photographed and measured potential 

fence rows on-site. Quantity and design 
were tweaked until budget and creative 
perimeters were in sync. It took a 2-man 

crew three days to install all of the banners. 
The planning stage was crucial and well 

worth the investment - to insure that install 
was completed as smoothly as possible.

* The banners have an 
extended life beyond the 
90th Anniversary! The 
celebration banners were 
replaced with “Shell Norco” 
banners and the feeling 
of continuity was kept by 
adjusting the grid to the right 
of the banner.
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Billboards:

 Image billboards were 
replaced at two locations 
near Shell Norco with 
90th Anniversary 
boards. The artwork 
was a nod to the 
magnificence of the 
facility at night, with 
type treatment honoring 
the span of years.
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Special Print 
Publication:

Replacing the 
regular bi-monthly 
Norco Newsline, the 
90th Anniversary 
Special Publication 
had a vintage flair. 
The nameplate 
was redesigned 
just for this issue. 
Vintage photos 
accompanied 
by a timeline 
highlighted 
important events. 
Beginning in 1929 
and culminating 
with a look toward 
the future, this 
special publication 
was a nostalgic 
narrative of the 90-
year history Shell 
has shared with 
the community of 
Norco.
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Ads in Local Paper:

A series of ads ran in the community paper. The 
ads lead with a thank you to the community and a 
historical overview of Shell in Norco. Subsequent ads 
that focused on the 90th Anniversary and featured 
stakeholder quotes in support of Shell.
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Community Celebration:

Because of the close proximity of the Shell plant 
to the community of Norco- a special “thank 
you” community celebration was held. Residents 
received a postcard inviting them to the event 
featuring gifts, gas cards and car washes. 

Cars lined up along River Road in anticipation of 
the community celebration. The Shell General 
Manager personally greeted every driv of Shell. 
Employee volunteers distributed the gifts and 
washed cars.

Summary:

The 90th Anniversary Celebration at Shell 
Norco was well received by employees and the 
community. It reinforced the legacy of the Shell 
brand and paved the way for positive feelings 
toward the future.
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Victoria Richard
vrichard@vispeak.com

Kayla Wernet
kwernet@vispeak.com

9477 Brookline Ave.
Baton Rouge, LA  70809

225.928.5200

vispeak.com

Visually Speaking is a graphic design 
firm located in Baton Rouge. Consistently 
exceeding customer expectations and 
forming long-lasting relationships is our 
strength. As a creative partner we bring 
energy, ideas and great design to every 
project. 

Customers include public entities, industrial 
manufacturers and many other businesses. 

The core of graphic design is problem-
solving and communication. By thinking 
strategically and remaining open to 
inspiration, we build effective projects 
with deep-rooted and lasting results. At 
Visually Speaking, we love what we do and 
happy, repeat customers make it a fulfilling  
profession.

• Campaigns

• Print 
Ads + Annual Reports + Brochures + Specialty Promotion

• Corporate Identity and Branding

• Information Displays 

• Multi-Media Speaker Support 
over-the-top PowerPoints + Keynotes + Prezis

• Scripting/Storyboard for Video Production

mailto:vrichard%40vispeak.com%20?subject=Hello%21
mailto:kwernet%40vispeak.com?subject=Hello%21
http://vispeak.com

